www.teamstratagem.com

Relio Quick Auto Mall @
TRENDSET MALL, VIJAYAWADA
17 - 19 Aug18

The Stratagem Symbol signifies a
convergence of digital and physical
experiences leading fo infinite possibilities
for the new-age marketer.

Stratagem Business Consulting LLP



www.teamstratagem.com

ABOUT STRATAGEM

We create a seamless blend of Online & Offline

BRAND EXPERIENCES

Team Stratagem identifies strongly with the convergence of Digital
and Experiential Marketing. Our backgrounds and capabilities make
us an excellent fit to lead this convergence for our clients.
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Relio Quick Auto Mall

148 Shows | 30+ Malls | 1.6 Crore+ Visitors | 1.4 lakh+ Enquiries Generated

RelioQuick £

AUTO MALL &%~ 2

“EVERYTHING ABOUT AUTOMOBILE" 111

Relio Quick Auto Mall is India’s First
and Single Largest Brand in Mulfi
City Auto Shows. We are the
Pioneers of Auto Shows @ Malls
and have successfully organized
132 such shows till date at 25+ Top
Malls Pan India since 2014.
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Participating Brands

In addition to the Auto
Shows at Malls, Relio
Quick has organised
16 Large Format
Ticketed Auto Shows
since 2002 in
association with
Media Houses like TOI
and HT, held in Expo
Centres Pan Indiq,
reaching out to 15
lakh+ visitors

8-12 Brands participate per Auto Mall Show depending on mall size and locations

*Team Stratagem is the authorized agency to manage and execute RQ Auto Mall IP
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Relio Quick Auto Mall @ TRENDSET Mall, Vijayawada: 17th - 19th Aug18 - Event
Synopsis

After the grand success of Relio Quick Auto Mall Season 1 in March 18
Relio Quick Auto Mall Season 2 @ Trendset Mall, Vijayawada was organized from Aug 17 - 19,2018.

Top 5 leading automobile brands participated
NISSAN, SKODA, HONDA,TVS, KTM

Auto Mall served as a one stop destination for visitors who were thinking of driving home a Car or Bike.
Auto Mall @ Trendset Mall showcased automobiles for all budgets.

All the brands put together generated over 300+ Hot Enquiries

Over 35k+ people visited Trendset Mall , during Auto Mall event weekend.

TOUCH FEEL TRHRY TRENDSET MALL VENUE PARTNER
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Pre Event Promotion

To generate visibility and awareness, Auto Mall event was
promoted well in advance

A well planned and executed digital and social media
campaign on Facebook created great visibility,
Awareness and engagement with the Event

On-ground branding at the Mall was done 1 week prior to
the event through Backdrops and standees Screens to
create awareness and visibility amongst the Mall visitors.
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Event Promotion — On Ground Branding

1 .‘lh
N ﬁ:. P
' RELIO QUICK

AURf“(ﬂQAU)fKLL AU%QK/\(ZLL il

INDIA'S 17 & LARGEST MULTI CITY AUTO SHOW!
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Event Promotion — On Ground Branding
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Auto Mall FB Page Engagement

High Facebook Page Targeted Reach & Engagement around show dates

Reach i Post Engagements i
August 12 - August 18 August 12 - August 18

31,042 11,615

People Reached ¥ 79% Post Engagement ¥ 60%
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Show Posts - Auto Mall FB & Instagram Handles

Relio Quick Auto Mall is at Tr
Published by Shrey Kapoo Au

Presenting Auto Mall Season 2 at Trendset Mall #Vija
#Nissan un #Skoda #Honda #KTM #TVS! 17-19 Aug!
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Brand Specific Posts - Auto Mall FB & Instagram ™"
Handles
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Brand Specific

Handles

POSTS - Auto Mall FB & Instagram ™"
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Event Glimpses




19.08.18

RelioQluick TOUCH FEEL TAY  TRENDSET MALL VENUE PARTNER

2 e gt ™
| Y : | VIJAYAWADA
A“'I'u MALL - ﬁl BlUY/ | e

“INDIA’S LARGEST MULTICITY AUTOMOBILE EXHIBITION” .l|| INDIAS ‘|st & LAHGEST MULTI ClTY AUTU SHUWI

it




TOUCH FEEL TRHRY TRENDSET MALL VENUE PARTNER

RelioCluick
) T N e i
Aull'u MALL f; N ﬁ BU‘II VIJAYAWADA
i 17" 18" & 19"AUG i |

“INDIA’S LARGEST MULTICITY AUTOMOBILE EXHIBITION” .II| INDIAS ‘|st & LAHGEST MULTI ClTY AUTU SHUWI




TOUCH FEEL TRHRY TRENDSET MALL VENUE PARTNER

RelioCuick

AUTO MALL &~ & V- 7% -

“INDIA’S LARGEST MULTICITY AUTOMOBILE EXHIBITION” .II| INDIAS ‘lst & LAHGEST MULTI ClTY AUTU SHUWI

TrenclseTj—I
MALL
CREATING

STYLES




$19.08.183

RelioCluick TOUCH FEEL TRY TRENDSET MALL VENUE PARTNER

T — ) , VIJAYAWADA = |
| o | TrendseT
AUTO MALL &~ & BU | e LAYAWAL

“INDIA'S LARGEST MULTICITY AuTomoBILE ExHiBiTIoN” | | ||| INDIA'S T & LARGEST MULTI CITY AUTO SHOW!

)




RelioCluick : TOUCH FEEL TAY  TRENDSET MALL VENUE PARTNER

=

: e Nt -
N ' 9‘[‘” VIJAYAWADA
A"Iu MAI.I.. ()~ \J;E ’ 17" 18" & 19"AUG

“INDIA’S LARGEST MULTICITY AUTOMOBILE EXHIBITION” .II| INDIAS ‘lst & LAHGEST MULTI ClTY AUTU SHUWI

Trenclse’l‘j—I
CREATINI (LES




www.teamstratagem.com

THANK YOU
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